
THE 
HEIRLOOM 

PROJECT
Creating a memorable experience 

for the luxury traveler.

By Mary Sanders



Our goal is for each Heirloom 
stay to be a unique travel 
experience in and of itself. We 
believe that our luxury rentals 
facilitate the kinds of memories 
that ultimately make travel 
worth it: cooking a meal in the 
chef’s kitchen. Kicking back on 
the patio with friends. 
Gathering together for a family 
movie night.

ABOUT THE 
COMPANY



TARGET 
AUDIENCE

Occupation 

Architect at firm 
based in New York.

Hobbies

Likes to drink at local 
vineyards

Takes cooking classes at 
the culinary school on his 
free time

Likes to find local hidden 
gems while on business 
trips

 

Locations

New York
California 
New Orleans 
Savannah 

Bio

Chris Hillsman
Age: 37
120k

Brands

Burberry
Apple
Tesla
Harvey Nichols
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“When we look back on our own trips, 
these are the things that we remember 
most vividly. More importantly, these are 
the moments we want you to remember.”

—DAN GLASER



REMEMBER THE WAY 
YOU STAY



 Promote local businesses by 
incorporating its products in the 

welcome box.

PROJECT 
OBJECTIVES
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Create a luxurious welcome box for the 
vacation rental locations of Heirloom.
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DESIGNTYPE & COLOR

PROJECT 
MOOD BOARD



At Heirloom, we go out of our way to make 
sure everything is locally sourced and 
matches the historical nature of each space.



PACKAGING







MERCHANDISE











Does anyone have any questions?

THANKS


